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Our sweets are bursting

with flavour and delightfully
delicious, made with real fruit
juice and natural flavours and
colourings. We believe that
sharing Fruit-tella sweets is
an experience that should

be joyful and fun, and this

is reflected in our brand
personality. In this guide,

we will outline our brand’s
visual and verbal identity,
including our brand colours,
typography, messaging
and imagery.

This guide has been created
to establish a consistent and
distinctive look and feel for

the Fruit-tella brand across

all touch points, from digital
and out of home advertising
to social media and website

design. Our aim is to introduce
fun fruit characters, a new
dynamic look, and a brand
personality that truly reflects
our strap line

Our hope is that this guide
will empower you to create
consistent and engaging
communications that capture
the essence of Fruit-tella.



Positioning

Fruit-tella may be little in size but
is big on taste!

Perfect as a playtime snack or passed
around when watching a movie at home,
our fantastically fruity sweets make you feel

good about sharing with your kids (just don’t
forget to keep some for yourself...)!

Bursting with flavour and delightfully delicious,
our sweets are made with real fruit juice and
natural flavours and colourings.

Brand DNA
e Support and inspire parents

e Promote together time and elicit joy

e Deliver deliciously fruity and sweet
experiences

¢ Offer the highest quality, natural
ingredients



Brand Moodboard
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Brand marque with strap line

ruit-telia

FULL OF FRUITY JOY

For campaign and marketing purposes
we lock-up our core brand marque with
our ‘Full of fruity joy’ strap line.
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We con be flexible where we position our
Crand maraue Bl i s nesdts o De

srominant and hove imoact

Central Position Left or Right Position
- Cenfrally of ihe heod, middle or fool. SRlhe oot of the loyout

% MARQUES ON THIS PAGE ILLUSTRATE POSITION.
FOR SIZE GUIDELINES SEE PAGE 11,
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A simple visual reference for our exclusion
zone is o double up our leaf ot

The heighl of the combined leaves gives
you the minimum space we require around
Qur KGO

|l e ey ol e e e R A R e P e e s e e e e e it e e e o o i s o i et e
I
i
i
I
I

1
I
L
i
I
|
i
I
i
i
i
|
i
I
i
|
i
i
i
i
|
i
I
i
1

o e i | T



Print minimum size Digital minimum size

AcCross print and digital fhere & _ I F -
DECOmes O point Wherg oW : P ] &
Drand marque becomes less : It te a : lt te a

Jisknct and the skrap line

elgible. Please follow thase Fl"_{ []f FHUITY JUT H"I“' []F FHU]TT J[]T

ITHMMILM WISINS 198 grnt

Jiqilal appscatons 40mm : : H00px

When g formal reguires the

NOTE: When placing the logc

prand margquea 19 be placed : 8 al smoller sizes without the | )
Fruittella =557 Fruittella
ihia strap line lock-up, it s _ 1250 variant with the enhanced : :
permIssiole 10 remove he ; copynghl mark. This can be :
p and follow the core : 20mm : found in the assets folder 20px

AR
AL

TYOrQUE Minimum size

48 sheet 6 sheet A4

When applying our bignd
marque o large oul.of home

tormats ond editonal please
usé this visual guida far

minimum size opplicafion.
I/71h of a 48 sheel, 1/3rd
of 0 & sheel and 1/41h of Ad.
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FULL OF FRUITY

Change the colour

Skew the brand margue

Fruit-tella

Change any part of the marque

Please don‘t...

Add an outhine or revert to
farmer versions of the margue

Fruit-tella

Change the sirap line

ULOEERUT Y

Add effects to the marque

it-tella

Change the angla of the
margque

Ee-size any part of 1he
marque

Apply the marque 1o a busy
background




Primary Palette

This is our core brand colour posetie,
Our white out brand margque works well
with: all of thase colours wheraas the red
varsion is mostly suited 1o Leof Greaen,
Sweel Pink and Tropical Orange

Berry Red

RO o O S0
w DROOE
AT 50 B0y Tar
PIVS S

Fruit-tella

Tints

We can also moake use of tints wilhin cur
palette. This may become useful when

craafing lone on lone potferns specifically

Our lints range from 60% down to 30%

.......

Fruit-tella

mm
With such fruity secondary
:uhﬁs.ﬂmjdhmﬂﬂping
lo use them oll over.

They should be supporiive

Fruit-tella

Fruit-tella



Cur Sugarpunch font is o little bit ke a Pri murv

strowberry ond vanila smoolhis: fashy,

creamy and deficious! Wit its round
Available from: hitps://www.mytonis.com/collections/sugarpunch-foni-pizzadudedk

edges, you geta smoath look. Parfec! Tor
arything that neads a kid-friendly look
1hal’s legible even al smakl sizes

This iypelace i all upper-case and
we use || 1o add some jwicy punch
o our headlines and offer messaging

e iAks roundad fomily i hosicioes are Secondary

VAG Rounded Thin

VAG Rounded Light
VAG Rounded Book
VAG Rounded Medium
VAG Rounded Bold

hitps://www.myfonts.com/collections/vag-rounded-font-linotype
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Size scale, ond placement all play

a foclor in how type is understood
There is no exadt rule here, bul always
e sure thera i g noliceable difference
cetweean ype sizes

For exompie, don't sal boay copy -

at 18pt ond o headline of 200 - = e

T0 COPY SCALE

an obvious contrast of scale to each other

_By following this guide the order of informafion will be clear to the %]
reader. This helps the important lines to stand out and draw the reader
into the body of information contained in the smaller copy lines.




The core messaging is |
driven by our fruity hosis. -

They're a cheeky bunch

of fruit with a raft of m
personalities and fongues :

firmly in their cheeks. e

Expect word play, cheeky
and fruit related puns.

While the messaging is about engaging and having fun
along with establishing the personality of the campaign;
at it's centre is the product Therefore word play is centred
around some key altributes...

Fruitiness, chewiness, flavour and fun.

NOTE: To maintain brand/campaign
consistency, our messaging is applicable to
both consumer and trade communications.

General messaging

LET'S GET FRUITY!
SINEET AS!

CHEINS ME/US!

EAT ME

CHEINI ON THIS

BITE ME

PICK AND CHEINS
GET FRUITTTY, BABY!
GET YOUR FRUIT ON

For promotional offers

A JUICY DEAL

SINEET DEAL

A BUNDLE OF JOY

INE'VE SINEETENED THE DEAL!
A DELICIOUS OFFER

A JUICY PICK-ME-UP!

For 2 for the price of one offers

A DOUBLE TAKE



On consumer facing
communicafions word play
headlines must be supported by
one of our bunch of fruit. They are

the source of the cheeky lines aond
each of their personalities are a

contributing factor to the humour

A typical layout would tollow

this hierarchy below. When space
doesn'f allow for this hierarchy,
other variations are oullined

in the guidelines.

©On trade communications our
preference is Ihe character aspect
be present, However if space is
very fight they can be dropped as
required.

i
wone SNETS AS

Character,
Product and
flash.

Secondary
Copy

Lock-up/sign off

Pa abor aperepenbus num et doluph
ut esequatus sequis qui omnienda
dolupta quosant qui dellescio as

rempor abo.

Fruit-tella

FULL OF FRUITY JOY

When tha characlers are not in
use the "Full of fruity joy’ lock-up
maves to the top of the layoul
and the headline moves below
the product,

Hierarchy without

Characters

Logo Lock-up Fl‘[lit*tﬁ“ﬂ
FULL OF FRUITY JOY

Product and

flash.

Headiine HEADLINE

Secondory LB ere

Copy dolupta quosant qui dellesda as

rempor abo,






Pattern Development

Grapghic Assals

10w =]

lla Brand

Frigil-1e

We use the leaf hyphen in the word
marque to build a visual Language for
Fruit-fella. We call this version ‘Chewy'’
and it takes the leaf shape directly from
the brand margue.

A pattern with an expression of a chewy
and quirky feel. The leaf can either be seen
as petals in an outward direction like
flavour burst or inwards as a chewy sweet,

Rotated

This pattern can appear at any angle
we see hit for the relevant compaosition
we are designing for.

PRI

Hatternis: Frwet-1ella Palttern Shaeals
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Pattern Development

Graphic Assels

Fruit-lalla Brand Guide

Inspired by the leaf in the hyphen but

adjusted from band marque fo have
equal sides fo slot into a perfect circle.

We use this for generic brand building
and wow-foclor effect.

Colour combinations

There is flexibility in how we apply
colour 1o each shape as we see fil.

Mo rotation

This pattern never appears
at a rotated angle

9
®

Patterns: Frut-tella Pattern Sheals




Circular Pattern

¢ ASSHS
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The circle is already established Flavour-led

Qur EIJ'I-FICIEh brand margue. colours for when we fealure
We want fo use this fo help us one flavour only.

create coherent layouts with
interesting compositions, It works
well when we want fo hero our
product or a parficular message.
It is @ holding device providing o
good backdrop for other assets.

Backgrounds

The infention of the pattern is o
be used as a background for
pack or comms, it shouldn't be
the focus of the media collateral

Patterns: Fruil-lello Paltern Sheets
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Pattern LUse

Grophic Assets |

Fruit-tella Brand Guide

Being playful

To boost ployfulness and appeal
for children we have shown how
the leaf can interact with the
circle shape.

Patternis: Fruil-tellao Pabern Sheeats
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Pattern Use

Grophic Assels |

Fruit-lella Brand Guide

Flexible shapes

You can see a bold macro
approach to the use of
shapes sitting side by

side with a more detailed
approach. This helps build
a suite of flexible assets to
ensure the brand retains
playfulness.

Patterns: Fruil-tello Pattern Sheets




Leatf asset

Our leaf asset has been
extracted from our brond
Marque, We can use gur leat
assel as anophonal holding

Leaf Asset

Graphic Assets

Fruit-1alla Brand Guide

device io house messages,

e.q. a call fo-action or if we
want o highlight anything
in parficular for a specific

product or benefil

B & § ® & F ® &8 =

The leal asset may.also be
used in opplications where g
quiet space is required for @
cansistent placermnent of the
prand marque

Frui

FRUIT FIRST

SOFT GUMMIES




Fruit-tella is all about fruity fun,
energy and good vibes.

Meet our brand ambassadors.
A lively bunch of fruit with
bags of all the good stuff.

They are the campaign voice
of Fruit-tella and responsible ~
for introducing our products =
and activities.
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Grophic Assels |

Licle

Fruil-lella Brand G
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Fruit-lella Brond Guide | Grophi¢ Assels

PEACHY KEAN
Very enthusiatic

NENTON

Pretends to be uninterested
burt vary excitable

FLO-JAY
The joker

Chorocters: Frud-lella Choraclar Assals

Jory Joy oy

CHERRIE

Just happy to ba here. Falls in love sasily,

OO 00

ALPHONSO
One lakd bock mango

GUS HUGO LIMESTEIN SPIKE
Hustiar Thinks he's clever Party anlmal
by -
BAARARY HN( BELLA
Mo one really knows Suvave and almost sofisticated Exctramady curious

NOTE: Character names and personalities are for internal reference only
and do not need fo be a part of consumer or frade facing communications.
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Graphic Assels

Fruit-tella Braond Guide
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PEACHY KEAN

teel Peachy Kaan - the most enthiusiashc peach in the orchand?
Bursting with energy and a conlogious 2est for life, Peachy is abwoys
up for an odventure. Wih o positive aofitude and o con-do spint. this
fuzzy fruat 15 reody 1o lake on The warkd, Whether she's poying wilh
Fear Truily Friends or exploring fhe great ouddoors, Peachy Kean
will inspire yvou o embroce your cwn inner enfhusiasm and
make every doy peoachyl

BENNY

Here's Benny the Bonana - Ihe highily energelic inst who never slops
mavinig! With o kove for fitness and o passion for keeping healthy,
Benny = always on the go. Whather he's joggeng arcund the frus

bowl o doing some yogo shelches, this banana is akwvays up
for aworkoul. His sunny disposition and posiive allilude are
conkagicus, and hell nspire your 1o ged moving oo
=0 peal back the lavers and gel ready o feel e burm
wilh Benny the Bonanat

BETTY

introducing the bubbly ond vivacious blockcurnant - Batty! Bursting with
passion ond enthusiosm for e, she lives each cdoy 1o the uliest
Whather she's sooking up the sun; singing o hure or [ush besng har
vibirant self Baity alwioys knows how 16 hove 0 good firms
With o haart full of love and a smie on her face, this litla
frusit wall inspEne you 1o enjoy every momen! ond embiace
the sweel side of lile, Join Betly on her colouriul
odventures and le thae good times molif

BONNIE

Say hi to Bannie the Raspberry - the Fruid-kello ambassador of joy! Wikh
her conlogious smike and bubbly personality, Bonnhe is all about
spreading hoppiness and making the workd a sweeler ploce
Whether sha's shoring o joke or simply radialing posidive ensray
this EMile frist B gucranieed 1o pul a smile on your face
Wilh a heort full of kove aond a speng in her step; Bonnie
15 ohways ready fo make nesw Inends ond being joy
to those around ber, 50, get ready 10 join the
rospberry revolution ond spread fhe kove
wilh Bonrdel
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Fruity Character Bios

Graphic Assels

Fruit-tella Brand Guide

Introducing Gus the Gropefruit - the zesty lille fruil with a heart full of
hstiel With his go-getier offifude ond infectious smile, Gus is always
up for o challenge. Whether hi's racing his fruity fnends or Inang ouwl
new dance moves, thes gropelrull knows howe 1o hiueshe with Boir
ard stvle. Bul don't be foodad by hes compelifive spinl - Gus
alwoys plays boer and is queck ko cheer on his opponents
with a Inendly pat en the back. Gel ready 1o join
G in hes hustle and see how Tar your ovwn z2est
con lake you!

., i

(P

CHERRIE

Say hi fo Cherrie, the little cherry with a hear full of love!

With her bubbly personality ond warm smile, Charrie is alwoys
soreadng love ond happiness wherever she goas. She's o hopeless
rarnantic whio falls in love easily and is ahsays hoppy st 1o be
It the presance ol those she boves. Whelher she'’s admining
0 beaulihd sunsel or simply enjoying the compony of her
triends, This liftle fruit knows how 1o appreciole the
sanple joys of ke Gel ready 1o joln Cherrie in her
love-filled purmey and descover the power of
spreading love and kindneass!

FLO-JAY

Thirs is Flo-Jay, the frusty prankster with o heart of gold! With his vibran
prange hue ond mischigwous grin, Ro-Jay is alwoys ready fo brng o
burst of joy and loughler 1o those around him, With.a hear of goid,
he loves nofhing more Tthan 1o dish oul the hugs, crock jokes and
pull silly pranks and his quick wi! and indeckious laughler are
sure o put a smile on everyone’s lace. Get ready 1o join
Ho-lay in hes ployiul antics and discover the power o
laughber and fun!

FING

oy YO lo Fing the Llemon - the sugve and sophishcoled liltle frual 1hat's
ahways lurning heods! With his sharp wit and stylish flair, Fino is fhe
epsdome ol Codl He knows how 1o charmm wath his smooth 1olk and
ahways looks the part with his sleek appecrance. Bul don’l be
fooled by his polished exdarior - Fino is a frendly fruit who's
always ready fo make new Inends and hove some fun, 50,
ged reody lo join Fino in his suove ond sophisiooled
odveniures and discover whol il means o bea
truly cood Froi!




SPIKE

Say M Io-spike, he porty onimal pineappka! Wilh his wbfanl personalify
and infectious energy. Spike is olways the life of the party. Whether
he's dancing; singing, or just goofing arcund, he brings the fun
wherever he goes. With his spiky crown and sweet fropical flavour,
Spike is the perfact addiion 1o any celebration
el renay ko jom Spike on hits wild advenbures ond discover
ihe joy of lefting locse and having a good flime!

ALPHONSO

Soy hello 1o Alphonsao, the mango with o mellow vibe! With his relaxed
atmude ond calming energy, Alphonso s 1he epifome of chill, Whether
ne's lounging . e shode or fokng o leisurely stroll through the
orchard, he always moves of o stow and sleady pace. Bul don'l
lel his easy-going nature fool vou - Alphonso is full of surpeisas
and loves ko explose new places and Iry new things. 5o
carme hang with Alphonso and let his kaid-back
energy help you umaind and resax!

BELLA

Here's Balla the Paar, the curous fruil with o hearl of cdveniurel
Withi her insalable curiasity. Bello loves o expliore new Inings
and leam about the workd around her, From dimbing rees fo
ierveshgoling new Rovours, Bello 5 always on the lookout for

Her neod odvendura With har imlectious: enetgy ond endless
enfnusSIasm, she's sue I Inspire ks 1o explore and
discover new things 1oo. Jain Bello on her exciting
journey of discovery and waoich as she uncovers
thi wonders of the world, one juicy
adveniure al 4 limea!

| Fruity Choracter Bios

Graphic Assels

NEW FRUIT
T0 COME

NEW FRUIT
10 COME

NEW FRUIT
T0 COME

Fruit-lalla Brond Guide



A key factor when developing  The aim s to inject as much

fruit character poses is fo personality into the character
keep them simple. The fruil as possible with as few

part of the character is the elements as possible.

hero so ideally we musin't This is part of their charm.

detract from or hide the actual
fruit foo much.

Thumb's up Standard standing arms Wide standing arms

=
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2
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g
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o
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Eves can be very expressive, from utter wide open joy

2 to mild annoyance due to yet another lick from Barry,

& Eyelids are set to a darker tone of the fruit colour. Holding hands Holding hands Alt. Celebration/high 5
pr Eyelid colour can be sampled from the fruit itself.

{.;.!-

5 Character shadows are 100% black Eye distance and size varies between characters

character before making any modifications.

Standard legs Banded legs Jumping legs

Fruit-lalla Brond Guide
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Fruity Character Use

Assels

Graghic

Fruit-1alla Brand Guide

However it's just as
important that the

fruits in our products

are represented when
product and charocters are
combined. Product fruits
must take prionty.

. BERRES s (HERRY 280

4

hi‘{li I
.-r!J"lh. N .




Frulty Character Tool kit

Graphic Assel:

Ha Brand Guide

Fruil-te

-~

Please do...

Please don‘t...

Mix up character props. Props are Adter the thickness/line weight of
part of each characters individual our characters arms and legs.
personality. When scaling characters keep
weights equal size

J U

Add unouthorised fruit or change
the fegtures of the characters
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| Fruity Character Compositions

calg

Craphic As

Fryit-lella Brand Guide

B

Fruil-tella Characler Lock-up 1

Fruit-tella Characler Lock-up 2

Fruit-lello Chaoracter Lock-up 4

Frust-lefla Charocter Lock-up 3

Lock-ups: Fruit-tefla Characler Lock-ups




Lock-ups: Fruit-ledla Characler Lock-ups

Fruit-letla Charocter Lack-up &

Fruity Character Compositions

Graphic Assels

Fruit-lella Character Lock-up 7 Fruit-lella Character Lock-up 8 Fruit-lella Character Lock-up 9

Fruit-1alla Brand Guide
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Jellies

Grophic Assels |

Fruit-1alla Brand Guide

In addifion fo the fruity bunch
W h;]-.'E_' A {__;rij'.‘-.-'if}i:_] i:l_']|lF_*L_ HonN
of [ellies. These are parl of our
new ranges of jally sweets
These jellies are only to be
Used-aiongside aur new
products and only the spadiic
products ihey are included
within

Aifhough Ihey could be
consigered characlers fhey
have no voice and do nof
function in the same woy
QS OuUr Trulty characlers.

Fruit-tella Curiosities

On a Sofan

They may be used
decoratively olongside

a product fo illustrate the
confents when the packoging
placernent is small and fthe
lustrations on the packet

lass clear

When applying Cunosities
iellies please don't repeat the
ellies on the pockst

When applied alongsige

our characlers Ihey must be

smaller than the character

Fruit-tella Fruit First

Under the Sea

In the Snow

Out in Spoce















Exarnple of how animalion may be
applied to the campaign assets,

Froit.tella' 2 ®

ml & _#H‘ .. 1 L N

| Disploy Bonner - Leaderboord Storyboard

iarkaling

F

Lide

i .I [ J -
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Display Bonners

FULL OF FRUITY JOY

FULL OF FRUITY JOY

SHOP NOW
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Fruit-tella L
Sponsored @
Double the fun, double the flavor! Fruit-tella Duo Stix

combine two fruity flavors in one chewy sweet. Try
it now and taste the perfect combol ... See more

T's A SAEET SYMPHONY

E --...I | & i..: b

E il

X -

Q . & e

ﬂ g M -.I

£ ”

] 4

i

o

ke

&

: -

2

B When one fruit meets another fruit It's all joy Fruit-tella Duo Stix
werw fruittela.co.uk www, fruittelis o uk wwrw fruittella, co.uk wevrwr fruithella.co uk

241 Likes = 12 Comments = & Shares

b Like W Comment ™ Share

rruit-tella Brand Guida



| Fruity Chorocter Compositions - Example

R
VALENTINES DAY

FULL OF FRUITY JOY

I
| | Send message

‘l. Frofiedn

TAPTO
SPIN THE INHEEL

SPINFOR JOY!

FULL OF FRUITY JOY

'Iu

'-' Frusieia

TAPTO
STOP THE INIHEEL

Q

SPINFOR JOY!

FULL OF FRUITY JOY

Swipe up for Joy

7]

-.'. Frusttela

'S JOY'

FULL OF FRUITY JOY




CRM

A JUICY DEAL
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Website

PROMICTL

Fd  ORSTRY MRANTMEN N

CURMSITES IN THE SN0N
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LET'S GET FRUITY

O0H 48 Sheat

£ | 2
2ihre]

Fruit-tella

FULL OF FRUITY JOY




OOH & Sheet

FULL OF FRUITY JOY

CHEWS ME!

FULL OF FRUITY JOY




OO0H & Sheet

Fruittella

FULL OF FRUITY JOY

Fruit-tella

FULL OF FRUITY JOY
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| In-Store - FSDU

L*

|  Marketis

Guine

Fruit-tella Brond




In-Store - Shalf POS

Shelf Strips

Shelf Wobblers

Aisle Blades

FULL OF FRINTY JOY

Clip Strip

Pl jumeelg
] WGHEDIENT






Contant

So how can our different products
come together though the use of the
assets outlined in this guide?

The answer is gquite simple.

Complimentary Colours

The first rule is: the product influences the
background colour and the pattern choice.

Where two colour variglions of the same
product are present the background and
pattern should compliment one of the
products.,

The second product is then o contrasting
colour which is in-line with Fruit-felia’s
vibrancy

E I: — =
—— .._I
e ®

3
=" ""1 ||'F~r|1£|:'ll':!'|'r




Contant

la Brand Guida

Contrasting Colours

QOur polette is like a bowl of fruit with lots of
contrasting colours. We like to apply these
contrasts to our product placements where
appropnale.

Using colours and patiern from our palette
ihat confrast the pockaging can really i
the product from the background. This
works very well when the product conlains
a variety of frults such as our Chew Bags.

Pack Colours

Where there isn't o pattern to maich the

praduct colour a background may be chosen
o compliment fne producl.

Then a suitable pattern overlay can be

applied o bring the overall design back
into brand.

This example creafes o nice natural effect
of blue sky gradient with green leaves.







You can only use the characters and images in
this guide with permission from Perfetti Van Melle

and the Fruit-tella marketing team. If in doubt,
contact: Marketing@PerfettiVanMelle.com

If you use any editorial or stock photography,
you assume all responsibility and liability for
any resulting claims, suits, actions, or damages.

This guide does not grant you any rights to use the materials,
including fonts and designs. You must obtain permission
directly from the rights-holder at your own cost.

Use proper trademark and copyright attribution
to identify Perfetti Van Melle as the owner.
Example: Fruit-tella Characters are trademarks
of Perfetti Van Melle and are used with
permission: ©2023 Perfetti Van Melle.



